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Neuromarketing
In a bid to maximize sales, marketers focus on seeing into the minds of their customers and their brains through Neuromarketing's concept. Neuromarketing is an upcoming science in the marketing field, incorporating medical technology like the Magnetic Resonance Imaging to establish how the customers’ brain responds to marketing stimuli (Dooley, 2014). Neuromarketing enables the marketing analysts to precisely know customers' preferences without necessarily considering their verbal answer. For instance, the Weather Channel has been applying Neuromarketing to improve its sales. According to Coleman (2016), the skin responses and monitored their eye movement used the EEG technology to know their emotional reactions during the promotional videos. Therefore, the knowledge enabled the marketers to create products specifically designed according to the skin response and the viewers' eye movement. Undoubtedly, the effects result in customer satisfaction, thus maximizing sales. 
From the research, Neuromarketing seems to be legitimate science. The concept uses neuroscience in marketing and technologies that measure brain technology such as fMRI, EEG, among other brain-scanning technologies. Besides, marketers who use Neuromarketing understand that most of the information that gets into the human brain is unconsciously processed, as neuroscience offers insight on human responses, which influences consumer behavior (Team Eminent SEO, 2017). Therefore, science helps the concept enables the marketers to study consumer behavior, thus make informed decisions from their reactions.
I want to participate in a study where Neuromarketing is involved. The desire is triggered by the fact that there is no heavy dependence on data from consumer reporting of the traditional market research methods when neuromarketing research. Unlike Neuromarketing, the conventional techniques involve surveying consumers, focus groups, and analyzing data based on external observation on how people feel or think about a product or service. On the other hand, Neuromarketing looks into reactions across extensive population research that would enable me to understand how instincts influence customer behavior by unconsciously getting into their decision making. It could be exciting to translate the information from their responses to biometric data.   
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